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Behavioral Program Components 

© E Source  
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Courtesy: PG&E 

PG&E Winter Gas Savings Tracker 



Courtesy: PG&E 

PG&E Winter Gas Savings Tracker 
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Greater engagement = greater savings 

© E Source [data from PG&E] 



Courtesy: SDG&E 

San Diego Biggest Energy Saver 



Courtesy: SDG&E 

Reduce Your Use and the  
 San Diego Energy Challenge 



Mommy Bloggers 

Courtesy: EcoCrazy Mom 

Courtesy: Mamarazzi 



Courtesy: ComEd 

ComEd Online Games 
www.comedgames.com/arcade 



Courtesy: Oncor 
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where do we go from here? 
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Manage expectations 

Courtesy: Dilbert by Scott Adams 
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Go where your customers are 
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Courtesy: Ernst Moeksis via Flickr 

Be creative, have fun! 
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Kim Burke 
Associate Director, Research, E Source 

303-345-9114    kim_burke@esource.com 

For More Information 


