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Simple path 

Participant-centric design 

Trusted source delivery 

 Reward based 

Compelling visual story 

Community design 

 Engagement tools 
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Has an intended action or outcome 

Clearly articulates the goal 

Summarizes the work  

Easy to understand 

Relatable to the audience  

Provides a clear path 

Strengthens the company brand 

Stands out (beautiful, unique & fun) 

LIVES 

Graphic     List 
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WHY MAKE THINGS VISUAL 
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WHICH ONE ARE YOU MORE INTRIGUED TO READ? Q. 
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o  Can convey deep analysis of concepts 

o  Report measurements & specific data 

o  Relies heavily on the reader’s ability to 
process the descriptions 

o  Captivates the audience with beauty 

o  Makes concepts easier to understand 

o  Can convey concepts quickly 

o  Helps the audience experience the 
content 

o  Help the audience visualize 
relationships and statistics 

 

o  Hard to clearly communicate 
complicated concepts 
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Data 1

2

3

Processes 

Strategies 

WHAT 

VISUAL 
 

MAKE  

SHOULD  



ILLUSTRATING DATA 
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ILLUSTRATING PROCESSES 
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ILLUSTRATING STRATEGIES 



It’s easier to see a goal, then remember it. 
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o  Constant reminder of goals 

o  Acts as a guiding tool 

o  Tracks progress 

o  Inspires action 

o  Strengthens brand 
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o  Company culture change initiatives 

o  Strategic plans 

o  Energy efficiency campaigns 

o  Behavior change campaigns 

o  Annual reports 

o  White papers 

o  Press releases 

o  Websites 

o  Slide decks 

o  Resumes 
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