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We work to impact change in four primary areas: 

o  Gas and Electric Utilities 

o  Production Agriculture 

o  Local Government 

o  Sports and Entertainment 

Our Clients 
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OSE aims to accelerate sustainable 

practices in Seattle by coordinating 

efforts between the city and 

community  

Seattle Office of 
Sustainability and 
Environment 
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The Punch line: 

Easy! 

Effective! 
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The Infographic 
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Seattle 
Climate Action 

Plan 
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Consumption 
Based 

Emissions 
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171 Pages 
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We designed this scorecard to provide homeowners 

with a clear path to make their homes more energy 

efficient, engaging them with bright colors and a simple 

design style. This scorecard is the synopsis and cover 

of a large detailed report outlining recommended 

improvements. 

 

Establishing New Relationships 
 



The Challenge 

The Challenge | Make it Pop 15 



The Challenge | Keys to Success 16 

•   Make it usable 

•  Make it engaging 

•  Make it something people want to put on their walls 
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The Process 
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•   Storyboard it 

•  Collaborate  

•  Check in  
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   Key Takeaways 
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•   Tell a story 

•  Easy on the eyes  

•  Take a Risk 



Zach Anderson 
Senior Consultant 

zach@milepostconsulting.com 
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You could use this 
slide – let’s talk 
about how you 
may be able to get 
a reaction from the 
crowd. 



Making “It” Visual To Increase Action | Introduction 28 

Step approach 1

2

3

4

5

6

7

8

Simple path 

Participant-centric design 

Trusted source delivery 

 Reward based 

Compelling visual story 

Community design 

 Engagement tools 
 


