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Californians are Cool 
What makes you a Cool Californian? 

You’re not from California, are you? 

Cool. Not Cool. 
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How	  Do	  ParDcipants	  Get	  Points?	  
Sign	  Up:	  100	  points	  
	  
Upload	  Photo:	  50	  points	  
	  
Report	  Energy	  and	  TransportaDon	  

	  -‐Beat	  the	  benchmark	  of	  similar	  households:	  1	  point	  per	  pound	  CO2	  
	  -‐Beat	  past	  performance	  3x	  pounds	  CO2	  reduced	  

	  
Kudo	  Points	  

	  -‐	  Share	  acDons	  for	  one	  Dme	  points	  
	  -‐	  Example:	  Upload	  a	  photo	  of	  your	  household’s	  CFLs	  for	  50	  points	  
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CoolCalifornia	  Challenge	  Timeline	  

CompeDDon	  Kick-‐off	  April	  1st	  
Phase	  I:	  April-‐July	  parDcipants	  get	  points	  for	  signing	  up,	  tracking	  
household	  energy,	  tracking	  transportaDon	  and	  recruiDng	  friends	  
	  
CiDes	  with	  most	  points	  each	  month	  move	  on	  to	  Finalists	  Round.	  
Other	  ciDes	  conDnue	  locally	  and	  gear	  up	  for	  next	  year.	  	  
	  
Phase	  II:	  August	  1st-‐	  March	  31st	  	  
ParDcipants	  get	  points	  for	  same	  acDons	  as	  Phase	  I	  but	  can	  earn	  bonus	  
points	  for	  other	  sustainable	  acDons	  
	  



Behavior 

Commitments 
 
Persuasive messaging 
 
Segmentation 
 
Social Context 
(norms, models, roles) 
 
Perceived 
Behavioral 
Control 

Supportive networks 
 
Make it easy 
 
Make it cheap 
 
Reduce technical barriers 
 
Prompts 

Feedback 
(instantaneous,  
personalized 
comparative)  
 
Praise / Recognition 
 
Rewards / Prizes 
 
Punishment? 

Intention 

Habits 

Environment 
(facilitating conditions) 

Feedback / 
Reward 
(or punishment) 

Behavior 

Community-based Social Marketing Tools 
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Next	  steps:	  	  
	  
Finalist	  round	  of	  the	  CoolCalifornia	  Challenge:	  
Peer-‐to-‐peer	  capacity	  building	  
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A	  statewide	  California	  branding	  campaign?	  
	  

Chris	  Jones	  
cmjones@berkeley.edu	  

	  

Please send me your thoughts 


