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2009 ARRA funding 
• Advanced Metering 
Infrastructure 
• AMI = smart meters 





Strategic deployment 

Fall 2012 
Data collection to 
assess predictors 
of smart meter 
acceptance 



Data	
  collec)on	
  
•  301 face-to-face 

surveys 
•  Historic homes fair 
•  Sustainable living fair 
•  Cub scout picnic 
•  Tanner gun show 
•  111 online surveys 
•  Coloradoan letter  
•  Flyers on cars 
•  Flyers on homes 
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• 18 to 85 years old - mean of 43 years 
• 66% homeowners  
• 52% male 
• 34% Democrats 20% Republicans  
 22% Independents 

• 38% reported knowing nothing about 
smart meters 

 

Sample	
  characteris)cs	
  



 
 
 
•  Pro-Environmental 

attitudes 
•  Comfort with 

technology 
•  Political affiliation 
 



• Using a Smart Meter will help me to be more 
environmentally responsible. 
• I am worried about the effect a Smart Meter may have on 
my health. (reverse coded) 

• The Smart Meter will help me use energy more 
efficiently. 
• I am worried about the privacy of my home electricity use 
information. (reverse coded) 

• Overall, I expect a Smart Meter will be useful in my 
home.  
• I am worried about viruses or hackers controlling my 
power supply. (reverse coded) 

• I would be interested in purchasing hardware/software 
that would help me get more information from my Smart 
Meter. 

Smart Meter Attitudes Scale 
1 = Strongly disagree (NO!), 3 = Neutral (I’m not sure), 5 = Strongly agree (YES!) 
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•  Implica(ons	
  
– Messaging	
  
– Deployment	
  strategy	
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