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Presentation Outline

Our Goals: What Do We Want?

A World of Stereotypes

Do Conservatives Want to Save Energy?

Politically Polar Opposites: Boulder, CO, vs. New Berlin, PA
Plowing Ahead, Political Stigmas Aside ...




What Are We All Working Toward?

= Reduction of greenhouse gas emissions

= Smarter energy consumption
= Energy-savings goals and targets
= Saving money
= Smarter energy production
= Shifting away from fossil fuels and toward renewables
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=\, | Daily Kos Staff, Front Page - 8 rss

H Profile - Diaries (list)

SUN JUN 09, 2013 AT 10:00 AM PDT
Conservatives: hating what you like,
because you like 1t
by Dante Atkins ® fr Daily Kos

Source: dailykos.com Source: ebireflections.com
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How GREEN ENERGY WoRKS
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Source: newsbusters.org
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Source: yoganonymous.com Source: info.firstcarbonsoutions.com
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They Already Are.

| do NOT conserve energy.

gw% DISAGREE!

%39% disagree




Motivations for Saving Energy

& 89% of conservatives
% 87% of liberals



Primary Motivation for Saving Energy

%

Conservatives Liberals




Willingness to Change Energy
Consumption Behavior

& 92% of conservatives
% 92% of liberals

& 63% of conservatives
ke 85% of liberals



What Did We Learn from the Numbers?

Play to Their Motivations.
Play to Their Values.
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Boulder, Colorado
“25 Square Miles Surrounded by Reality”

Source: boulder-video-production.com
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Source: SEDA-COG Energy Resource Center

Source: lewisburgpa.com
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Boulder, Colorado

= Highly educated

= High-income earners

= White-collar families

* Influx of new, young residents
* Environmentally conscious

= Health-conscious

= Qutdoor activists

= Tech-savvy
 LIBERAL!




New Berlin, Pennsylvania

»= Lower education levels

*= Low-income earners

= Aging population, younger
generations are leaving

= Blue-collar families

» Manufacturing and agriculture

= Traditional values |

» Limited tech use

= CONSERVATIVE!
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Energy Efficiency (EE) and Renewable
Energy (RE) Successes in Boulder and
New Berlin!_




Boulder, Colorado

@ xce'Energy‘ RESPONSIBLE BY NATURE®

+

+

Boulder Residents’ Values,
Beliefs, and Interests




= EE and RE Results in Boulder

ource:

ndsschoolboulder.org

Everybody wms
Source: energysmartyes.com WIth x(el En erqy s
Windsource® program.

Get details and sign up at
ResponsibleByNature.com.

@ Xcel Energy* E

Source: Xcel Energy
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=3 energysSMART

/ Your Efficiency Solutions M e s s a g I n g
¢ Savings

BUSINESSES SERVED: « Comfort

3,112 « Convenience

BUSINESSES REBATES GIVEN: - Safety

$1,955,185  Control

* Environment

HOMES SERVED:

1 0% * Energy Independence
' » Jobs

HOMES REBATES GIVEN: « Social Norms

$1,361,870

. but depends on target audience!
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New Berlin, Pennsylvania
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New Berlin Energy Independence Project
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ENERGY RESOURCE CENTER PPL Electric Utilities KPRARA CHIAN

SEDA-COG COMMISSION

pennsylvania

DEPARTMENT OF COMMUNITY

& ECONOMIC DEVELOPMENT
o~




Local Ownership
and Projects
Champions

R ac 3 il
Source: SEDA-COG Energy Resource Center
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Using Existing Channels

= Church congregations

* Local newsletter. New Berlin Herald

= Service organizations Y The New Berlin Herald
= Local events §

= Borough meetings kb, A% o

13 cooperanoa wich the New Bersa Evecsv ladepeadeace
New Beriin, PA 17355
New Berlin Energy Independence Project

UPDATE

New Berlin Fire Company ‘i =
to Receive 547,000 to
Conserve Energy &

As a result of the energy assessments provided to New Berlin’s nonprofits through the New Berln
Energy independence (NBLI) Project, the Fire Company i slated o receive Community Development
Block Grant funding amounting to 547,380,

el

An spplication for funds was written by SEDA-COG s Erergy R Canter and by the NBEI
Committee in January 2011. The Unon County Board of C razalo 547380 e
implementation of energy conservaton for the Fre Company and Social Mal through »

noe energy provided to the Fire G ¥ through a Federal App Reg:
Commizsion grant in the fall of 2010

The Fire Company's John Benfer, Garth Miler and Marvin Wagner knocked on 16] doors to complete 3 survey
required to cetermine that the Fire Company was elgbie 10 receve the funds With these funds. the Fire
Company mtends 10 nvest in 3 | ghtng Lpgrade 33 wel a3 upgrades in mechancal rysters at both the Fre

y : Department and the Social Hal. on of these wil save the Fire Company
. an 9.296 LWk of ty and 2,159 galions of propane per year.
Source: newberlinlutherans.com
=

Source: SEDA-COG Energy Resource Center
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Messaging and Marketlng That They ]
Notice '

= Traditional media channels
= Face-to-face
* Trustworthy messengers

Messages:

= Save money

= Reduce waste
= Retain wealth within region




Source: SEDA-COG Energy Resource Center

Informational | S— e e e
Town Meetings 7 7 | e

.....

Gauging community
interest and developing
project committee

“

Learning about rebates and
incentives from PPL
Electric Utilities
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Source: SEDA-COG Energy Resource Center E
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Tracking Progress and Sharing News

Source: SEDA-COG Energy Resource Center
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Source: SEDA-COG Energy Resource Center
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Hands-On Learning
and Instruction
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Source: SEDA-COG Energy Resource Center
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Source: SEDA-COG Energy Resource Center

Source: SEDA-COG Energy Resource Center E
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Results: Efficiency Projects

Efficiency saves the day at
the New Berlin Integral
Yoga Center

Source: SEDA-COG Energy Resource Center

—

Home energy assessments
for 135 households
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Results:
Renewable
Energy Projects

ety L - E - — —

rgy Resource Center

Source: SEDA-COG Ene

Source: SEDA-COG Energy Resource Center
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Results: In Numbers

* 10 percent communitywide energy-use reduction

» 30 percent and greater savings documented by
many households and organizations

= 3 years
» 36 income-qualifying homes weatherized
» 135 home energy assessments

» 12 nonresidential facilities received energy-
tracking tools

* 15 nonresidential energy audits
= $200,000 annual residential energy savings
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If They’re Not Listening ...

It’s Not Them, It’s You.

Remember these:

Liberal values
- Save the environment

- Reduce the impacts of
global climate change

- Protect future
generations

Source: access-conciousness-blog.com



Our Goals

= Reduction of greenhouse gas emissions

= Smarter energy consumption
= Energy-savings goals and targets
= Saving money

= Smarter energy production
= Shifting away from fossil fuels and toward renewables

If we achieve them, does it
matter what we say to get there?




For More Information

Katie Ruiz
Senior Research Associate, Customer Experience & Marketing, E Source

303-345-9116 katie ruiz@esource.com
g @ESourceKatie

Have a question? Ask our experts: www.esource.com/question E

www.esource.com  © 2013 E Source




