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What Are We All Working Toward? 

§ Reduction of greenhouse gas emissions 
§  Smarter energy consumption 

§  Energy-savings goals and targets 
§  Saving money 

§  Smarter energy production 
§  Shifting away from fossil fuels and toward renewables 

Source: gapatton.net 
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Source: andrewhorvath.com 
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Source: Shutterstock 

Source: ebireflections.com Source: dailykos.com 

Source: motherjones.com 
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Source: newsbusters.org 

Source: yoganonymous.com 

Source: usactionnews.com 

Source: info.firstcarbonsoutions.com 
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They Already Are. 

I do NOT conserve energy.  
 

    97% DISAGREE! 
 
 

  99% disagree 
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Motivations for Saving Energy 

  89% of conservatives 
 

  87% of liberals 

  38% of conservatives 
 

  63% of liberals 
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Primary Motivation for Saving Energy 

 Conservatives   Liberals 

91% 

 9% 

72% 

28% 
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  92% of conservatives 
 

  92% of liberals 

  63% of conservatives 
 

  85% of liberals 

Willingness to Change Energy 
Consumption Behavior 
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What Did We Learn from the Numbers? 
  Play to Their Motivations.  

Play to Their Values. 
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Boulder, Colorado  
“25 Square Miles Surrounded by Reality” 

Source: boulder-video-production.com 
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New Berlin, Pennsylvania 

Source: jimlong.net 

Source: lewisburgpa.com Source: SEDA-COG Energy Resource Center 
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Boulder, Colorado 

§ Highly educated 
§ High-income earners 
§ White-collar families 
§  Influx of new, young residents 
§  Environmentally conscious 
§ Health-conscious 
§ Outdoor activists 
§  Tech-savvy 
§  LIBERAL! 

Source: erinkummer.blogspot.com 

Source: recofit.co 
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New Berlin, Pennsylvania 

§  Lower education levels 
§  Low-income earners 
§  Aging population, younger 

generations are leaving 
§  Blue-collar families 
§ Manufacturing and agriculture 
§  Traditional values 
§  Limited tech use 
§ CONSERVATIVE! 

Source: baltimoresun.com 

Source: wikimedia.org 
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Source: bhgrealestate.com 

But … HOW?! 

Energy Efficiency (EE) and Renewable 
Energy (RE) Successes in Boulder and 
New Berlin!   
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Boulder, Colorado 

+ 

+ 
Boulder Residents’ Values,  

Beliefs, and Interests 
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= EE and RE Results in Boulder 

Source: energysmartyes.com 

Source: friendsschoolboulder.org 

Source: Xcel Energy 
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Messaging 
 

•  Savings 
•  Comfort 
•  Convenience 
•  Safety 
•  Control 
•  Environment 
•  Energy Independence 
•  Jobs 
•  Social Norms 
 

… but depends on target audience! 
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New Berlin, Pennsylvania 



www.esource.com  ||  © 2013  E Source 24 

Local Ownership  
and Projects  
Champions 

Source: SEDA-COG Energy Resource Center 

Source: SEDA-COG Energy Resource Center 

Source: SEDA-COG Energy Resource Center 
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Using Existing Channels 
§ Church congregations 
§  Local newsletter: New Berlin Herald 
§  Service organizations 
§  Local events 
§  Borough meetings 

Source: newberlinlutherans.com 
Source: SEDA-COG Energy Resource Center 
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Messaging and Marketing That They’ll 
Notice 

§  Traditional media channels 
§  Face-to-face 
§  Trustworthy messengers 

Messages: 
§  Save money 
§ Reduce waste 
§ Retain wealth within region 

Source: energy.gov 
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Informational  
Town Meetings 

Gauging community 
interest and developing 
project committee 

Learning about rebates and 
incentives from PPL 
Electric Utilities  

Source: SEDA-COG Energy Resource Center 

Source: SEDA-COG Energy Resource Center 
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Tracking Progress and Sharing News 

Source: SEDA-COG Energy Resource Center 

Source: SEDA-COG Energy Resource Center 
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Hands-On Learning  
and Instruction 

Source: SEDA-COG Energy Resource Center 

Source: SEDA-COG Energy Resource Center 

Source: SEDA-COG Energy Resource Center 
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Results: Efficiency Projects 

Home energy assessments 
for 135 households 

Efficiency saves the day at 
the New Berlin Integral 
Yoga Center 

Source: SEDA-COG Energy Resource Center 

Source: SEDA-COG Energy Resource Center 
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Results:  
Renewable  
Energy Projects 

Source: SEDA-COG Energy Resource Center 

Source: SEDA-COG Energy Resource Center 
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Results: In Numbers 

§  10 percent communitywide energy-use reduction 
§  30 percent and greater savings documented by 

many households and organizations  
§  3 years 
§  36 income-qualifying homes weatherized 
§  135 home energy assessments 
§  12 nonresidential facilities received energy- 

tracking tools 
§  15 nonresidential energy audits 
§  $200,000 annual residential energy savings 



www.esource.com  ||  © 2013  E Source 

Presentation Outline 

Our Goals: What Do We Want? 
A World of Stereotypes 
Do Conservatives Want to Save Energy? 
Politically Polar Opposites: Boulder, CO, vs. New Berlin, PA 
Plowing Ahead, Political Stigmas Aside … 

33 



www.esource.com  ||  © 2013  E Source 34 

If They’re Not Listening …  
It’s Not Them, It’s You. 

Remember these: 

Source: access-conciousness-blog.com 
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Our Goals 
§ Reduction of greenhouse gas emissions 
§  Smarter energy consumption 

§  Energy-savings goals and targets 
§  Saving money 

§  Smarter energy production 
§  Shifting away from fossil fuels and toward renewables 

If we achieve them, does it  
matter what we say to get there? 

Source: gapatton.net 
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Katie Ruiz 
Senior Research Associate, Customer Experience & Marketing, E Source 

303-345-9116    katie_ruiz@esource.com 
  

For More Information 

Have a question? Ask our experts: www.esource.com/question  

@ESourceKatie 


