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Today	  

•  Individuals	  don’t	  act	  individually	  
	  

•  How	  thinking	  social	  gives	  oWen	  gives	  beIer	  leverage	  	  
	  

•  The	  natural	  world	  is	  social	  –	  really!	  



You	  are	  more	  than	  an	  individual!	  

•  People	  are	  born	  into	  	  
socie[es	  
	  
	  

•  Socie[es	  differ	  –	  values,	  networks,	  groups,	  
ins[tu[ons	  

	  
•  But	  we	  mostly	  assume	  individuals	  when	  trying	  
to	  save	  energy	  



Behavioral	  economics	  
[cogni[ve	  limits,	  assump[ons]	  

Rebates	  and	  incen[ves	  
	  
Emphasizes	  cost-‐savings	  
associated	  with	  energy	  
efficiency	  technology	  adop[on	  
and	  behavior	  change	  
	  
Good,	  but	  there’s	  more….	  

Social	  psychology	  
[group	  dynamics,	  peer	  pressure]	  

Detailed	  (but	  anonymous)	  
u[lity	  bills	  comparing	  your	  
energy	  usage	  with	  that	  of	  your	  
neighbors	  



Understanding	  Social	  Ac[on	  	  	  
Mul[ple	  Levels	  and	  Contexts	  

•  Social	  Anthropology	  
–  Culture,	  social	  organiza[on,	  

material	  culture	  and	  ar[facts,	  
values	  

•  Sociology	  
–  Study	  of	  whole	  socie[es	  and	  

subgroups,	  social	  categories	  
–  Organiza[ons,	  industries,	  

households	  
–  Social	  systems	  at	  na[onal	  and	  

sub-‐na[onal	  levels	  
	  

•  Poli[cal	  Science	  
–  Poli[cal	  systems	  and	  behavior	  
–  Governance,	  poli[cal	  ins[tu[ons	  
–  Power	  and	  poli[cs	  

•  Psychology	  
–  Individuals	  –	  cogni[on,	  affect	  

•  Social	  Psychology	  
–  Social	  effects	  on	  individual	  mental	  

states	  and	  ac[on	  
–  Group	  dynamics	  
–  Socializa[on,	  conformity,	  social	  

iden[ty	  
	  	  

•  Economics	  
–  Macro:	  dynamics	  of	  economies	  
–  Micro:	  how	  individuals	  decide	  	  
–  Assumes	  individuals-‐	  are	  ra[onal,	  

asocial	  
•  Behavioral	  Economics	  

–  More	  realis[c	  psychological	  
assump[ons,	  emo[on,	  cogni[ve	  
limits	  

	  



	  
What	  if	  we	  assumed	  that	  people	  are	  Social?	  

	  
Systems	  of	  Exchange	  
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MORAL:	  faith	  communi[es	  	  
in	  ac[on	  



	  

Great	  holiday	  giWs	  from	  Interfaith	  Power	  &	  Light	  
	  

Energy	  efficient	  LED	  
holiday	  lights	  

	  

	  
	  
	  
	  

Instant	  Discounts	  Available	  for	  Faith	  
OrganizaFons	  through	  This	  Online	  Store	  
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One	  Change:	  simple	  ac[ons	  	  
maIer	  

hIp://www.onechange.org/our-‐story/	  



Meagher	  and	  Biggart,	  2013:	  USING	  SOCIAL	  INSTITUTIONS	  TO	  PROMOTE	  SOCIAL	  WELFARE	  



	  BiscoF	  and	  Biggart,	  2014	  	  	  ORGANIZING	  BELIEF:	  Interfaith	  Social	  Change	  Organiza[ons	  and	  
the	  Religious	  Environmental	  Movement	  	  	  

•  300,000	  U.S.	  religious	  
congrega[ons	  	  

•  Moral,	  Communal	  
•  Challenge	  is	  connec[ng	  

beliefs	  to	  environment	  
•  Narra[ves	  of	  belief	  
•  Network	  leveraging	  across	  

faiths	  
	  



Conclusion	  
•  Mul[ple	  logics	  inform	  human	  ac[on	  

•  People	  are	  socialized	  within	  ins[tu[ons	  

•  Social	  rela[onships	  and	  social	  ins[tu[ons	  can	  be	  leveraged	  
to	  drive	  change	  

•  Efforts	  to	  promote	  energy	  efficiency	  and	  the	  adop[on	  of	  
renewables	  should	  expand	  beyond	  their	  focus	  on	  self-‐
interested,	  u[lity-‐maximizing	  individuals	  
	  

•  Social	  analysis	  reveals	  leverage	  points	  
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