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[saac Cordal
“Waiting for Climate Change” & Other Works
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The Brain:
Two Information Processing
Systems*

Analytic
*Logical
*Deliberative

*Perceives reality in abstract
symbols, words, numbers

*Rules and algorithms need to be
learned - does not happen
automatically

Examples

*Numerical statistics in tables,
figures, graphs, charts

* “The Psychology of Climate Change
Communication, Center for Research on
Environmental Decisions, Earth Institute,
Columbia University

Experiential

eHolistic
e[ntuitive

eEmotion-driven (fear, dread,
anxiety)

ePerceives reality in concrete images
and narratives, linked in
associations

eOperates automatically and without
any training

Examples
e[mages or stories
eEmotionally charged and vivid



Cognition + Affect = Effect




Cognition + Affect = Effect
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Science, Technology, + Arts, Humanities = ACTION
Engineering, Math...




Religion & The Arts




Advertising & The Arts




Education Entertainment & The Arts




Political Change & The Arts




Environmental
Change

& The Arts

Randy Newman:
“Burn On Big River
Burn On”



Personal Change & the Arts

“STORM”
Source: John Flax, Theater Grottesco www.theatergrottesco.org




City Change & The Arts?

Amager Bakke Steam Ring Generator




ECO: Exploring Culture & Opportunities
combining natural history, energy and water conservation, and the arts
in a mobile home park
for Latino youth and their families




ECO Program Results: 99% of youth participants reported
that they changed their energy and water use behavior
as a result of ECO workshops.




Presidential Commemoration
Smog Plate Series

Source: Kim Abeles , www.kimabeles.com







Kim Abeles:
“Presidential Commemoration Smog Plate Series”




California Bureau of Automotive Repair
& Kim Abeles’ Smog Collector Commission









Manhattan Middle School, Boulder CO




Humans
and their Bodies




Polluters







Eve Mosher: HighWaterLine
New York




Eve Mosher: HighWaterLine
visualizing sea level rise




Eve Mosher: HighWaterLine
Miami




Eve Mosher HighWaterLine
Action Guide




Where to Find Artists?

NASAA - National Assembly of State Arts
Agencies (to regionals, states, locals)

Artist Directories, Curators, Centers
Artists and Climate Change
Center for Energy & Environmental Research
in the Human Sciences
Curating Cities
ecoartspace
EcoArt South Florida
Greenmuseum.org
WEAD




How to Collaborate with Artists?

Work in collaboration with a local arts entity (performing
arts center, art museum, gallery, curator, arts service
organization, etc.)

Work directly with artists

Offer money through
- paying a fee for services or an existing work
- commissioning a new work

- creating a competition (e.g. LACI, Buckminster Fuller
Institute)

Offer access, time, space, and/or co-marketing
Go for the “point of wonder”



Slide Source & Art: Bobbe Besold




Thank You!

Artists
Kim Abeles
Amager Bakke/Realities United
Bobbe Besold
[saac Cordal
John Flax, Theater Grottesco
Eve Mosher, HighWaterLine

People/Entities
Daniel Hackett
Robb Menzies
Boulder Ridge Mobile Home Park
LESAC - Lafayette Sustainability Advisory Council



Marda Kirn
EcoArts Connections
Boulder, CO

info.ecoarts@gmail.com



