Bridging the Gap Between
Awareness and Action
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10x 70%

More effective More likely
click-through rate* to convert®



Believes utility could
do more to encourage EE

Ages 25-34 Ages 35-44 Ages 45-54 Ages 55-64 Ages 65+
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Let’s stay in touch.

Ashley Nicholls

Director of Energy Strategy, Principal
anicholls@ksvc.com

802.862.8261

@ashinvt




