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One in five EVs in the US plug into PG&E’s grid
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PG&E’s EV rates encourage customers to charge 
when demand on electric system is lowest

$0.10/kWh

$0.22/kWh

$0.42/kWh
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PG&E A/B tested messaging for vehicle fuel savings 
against electricity bill savings 
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Top-level results were nearly equal between 
both messages
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“$700 savings” message may be slightly more 
effective

A

B

43% of clicks
80% logged in to PG&E.com account

57% of clicks
87% logged in to PG&E.com account

56% of clicks
87% logged in to PG&E.com account

44% of clicks
85% logged in to PG&E.com account
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New emails are driving rate enrollments
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