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SDG&E Overview

* Serving 3.5 million electric
and gas consumers

* 1.4 million smart electric
and 850,000 smart natural
gas meters

San Francisco

— 1.3 million residential customers

— 100,000 business customers

* 5,000 employees

Los Angeles

* Strong commitment to
energy efficiency and
demand response

San Diego

h
S0%

© 2012 San Diego Gas & Electric Company. All trademarks belong to their respective owners. All rights reserved.
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Adapt to
new environment

without losing focus on core activities

SDG&E’s VISION

SDG&E, in collaboration with
key stakeholders, will create
the foundation for an

R d ﬁ innovative, connected and
e e n e sustainable energy future

orio ¢ .
the ut|||ty = CUStomer for our customers

Shift culture from
service provider to

: . innovator
relationship of products

"trraauaaunnntt?

© 2012 San Diego Gas & Electric Company. All trademarks belong to their respective owners. All rights reserved.
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SOGE

Energy Use Summary for
Week of <MM/DD/YYYY>
Bill Account # ***++67890 (8306Century)

You are <##> days into your <##> billing cycle
Your next bill date is <MM/DD/YY>

)
Hoge®
[y 3
s 65°
aw BT ono%
[

Dear <First Name>,

Manage your energy costs by knowing how much
you use. Log into My Account and click on the My
Energy tab to start a full analysis of your energy

Gas Use Summary

Meter Number: 0123456
Amount of gas used is <##> therms since <date>.

Electric Use Summary

Meter Number: ****4567
Amount of electricity used is <###> kWh since <date>.
Based on your electricity use, you are in Tier <#>,

: ® Your Usage :i:?"%:‘m
By offering the right information to the right :
customers through the right channels at the e

right times, we enable customers to adopt
smart energy solutions

analyze your energy use, log into My Account and click on the My Energy tab.

Al calculations are approximate and may include estimated data, Please refer to your monthly bill for actual use

information.

Savings Tips

To save energy and money try these tips:

® Use compact fluorescent lights in place of incandescent lights

® Watch your thermostat settings, and turn off furnaces when you’re not home

® Turn off computers when not in use
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Customer
Analytics
Maximize
Customer Savings &
. Engagement
Persistence gag
‘Customer eMaintaining
Acceptance habits
‘ e Energy Efficiency
- e Habit changin
Education . Cross—cutti?\g ? Utilize platforms that maximize the value of
eUnderstanding data to create holistic customer interactions
usage
eManaging
. energy use
oL t :
Awareness saei‘g” LS S Leverage data analytics and automated systems

to tailor and deliver offerings to individual customers.
eHome Energy

usage

Offer engaging solutions that make sense to
customers and help them simplify and save.
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Behavioral Programs: The Foundation for )S_DGE
Utility Customer Engagement Strategies e e

Not all customers are alike — Segmentation with proactive personalized
messaging

Providing the right products and services to the right customer via their
preferred delivery channel is the key

Rates + Programs + Technology + personalized customer engagement
= Success

Increased energy savings and demand response AND increased
customer satisfaction at a lower over-all cost of delivery...Integrated
Demand Side Management



Home Energy Reports

* A behavior pro
participants wit

* Annual energy savings of 1.9% Elec 1.5%

Gas

Neighbor comparison
Personal comparison

Recommendations

%ram that provides

Information about home energy use

Ideas for how to save energy and money

SD G E‘ connected
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th Electricity Use

Last 12 Months Electricity Use

Action Steps | Personalized tips chosen for you based on your energy use and housing profile

Quick Fix

Something you can do right now

Smart Purchase
Save a lot by spending a little

Great Investment
A big idea for big savings

[] Set your thermostat for comfort
and savings
Heating and cooling your home
can account for more than
of your total energy use. By
setting your thermostat
appropriately, you can be
comfortable and save energy.

When you are away from home
or skeeping, change the
thermostat to an energy-saving
level—a 5 degree adjustment
from your desired temperature is
a good rule of thumb.

Consider a programmable
thermostat for added
convenience.

SAVE UP TO

5165~

[ Save with LED holiday lights
Holiday ights can add charm to
your home, but they also
increase your electricity bill

If you are in the market for new
holiday lights, instead of
purchasing standard
incandescent bulbs, opt for new
technology: Light Emitting Diode
(LED) lights.

Although LED lights may cost
more up-front, they save money
in the long-run, because they are
more energy-efficient and last
longer. Also—they are available
in a wide range of colors and
bulb shapes.

SAVE UP TO

$ PER 100-BULB
STRAND PER
SEASON

[ Look for the ENERGY STAR®
label

The Department of Energy tests |, are the similar |
the energy efficiency of many =

home appliances, and the best . ie.

eam the ENERGY STAR label.

Replace your old appliances with ®
ENERGY STARSs for long-term
savings—the older your current
appliance, the more you will
savel

1500.3,500 sq

ComEd now offers rebates for
ENERGY STAR refrigerators,
dishwashers, clothes washers,
and room air conditioners. Visit
ComEd.com/rebates to
learn more.

Eficient Similar Homes

Save up to 40% on appliance

Home energy report

Account number: 123456789
Report period: 11/09/10 - 12/09/10

+ Understand your energy use
+ Track your progre h month
+ Share energy efficiency tips

Welcome to your first
home energy report.
T »

part of

10 help you save

nd energy

How you're doing

We estimate that you

uld save $150 each yea

Tum over fo ways o save. sl

energy cost
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Biggest Energy Saver — Winner Profiles —

MONTHLY DRAWING WINNERS

September: Josephine G., Alpine

34.2%

1,506 kWh

"Every time | can see that there are
other people on the leaderboard
saving more energy than | am, I'm
motivated to save even more.”

BIGGEST ENERGY SAVER: Erica F. and Family, Lakeside

)
A @/ Sempra Energy utility

“When we first learned of the contest, my husband said, ‘we’re going to win this.’
So, we started looking for ways to save energy. We changed chemicals in the pool
so we could turn off the pool pump, we plugged our home entertainment system

46.5% into a power strip and made sure it was off when we weren’t watching it, and we
turned off our computers instead of just letting them go to “sleep.” Near the end,
when it got close, we cut back on TV and washed our dishes by hand.”

“I'll admit, we got really into the contest. All of the my friends knew about it and
1’356 they wrote notes on my Facebook wall encouraging us to keep it up.”

kWh “We didn’t win any of the three drawings for an iPad; but, now that | think about
it, we saved more than enough money to buy a brand new iPad!”

October: Linda H., La Mesa

42.8%

1,488 kWh

“I had no idea how much energy the
‘can lights’ in the kitchen used — and, |
probably never would have thought to
investigate that — but, the daily
reminders motivated me to. Now,
unless | need all of those lights, | use
as few as possible.”

November: Tracy G., Santee*

12.6%

“We paid a lot of attention to the daily
updates. In fact, when my boyfriend’s
brother came to visit, | saw our energy
use going up. When he left, | could
really see the difference. It ‘s just
amazing how much we were saving.”
*Joined 11/1/11; Only November data included.
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Biggest Energy Saver s
Year-over-Year Average Daily Savings s

%

Savings
oY BES+Tech
2011 vs. 2010
23%
Average
Y-O-Y Savings
0 Average
e Y-O-Y Savings
11%
Tech Only
2011 vs. 2010
On average BES+Tech HHs
saved double the energy of
Tech-only households.
0%
WEEK 1 2 3 4 5 6 7 8 9 10 11 12 13
Sept Sept Sept Sept Sept 29 — Oct Oct Oct Oct 27 — Nov Nov Nov Nov
1-7 8-14 15-21 22 -28 Oct 5 6-12 13-19 20 - 26 Nov 2 3-9 10-16 17 -23 24 - 30

Tech HH sample size 200 - BES + Tech sample size 33
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Components of the Challenge:

- YEnable access to consumption - Community-based: Customers “play” for a
SDUSD middle-school and individual prizes

v'Empower residential customers to better

manage their electricity use - Game mechanics: Customers earn points,
prizes, and rewards for behaviors

v'Support the use of third-party tools and
software products

1,000,000+ Personalized customer messages sent

42,400 Customers receiving weekly energy emails
$26,500 | Prizes awarded to nine local schools
39 | San Diego middle schools engaged

Web activation rate of emailed customers

Peak events with prize competitions

Energy Efficiency -

overall energy savings
of 6% during summer
and 2% during winter.

Peak Demand
Reduction - on peak
demand reduction of
an additional 2.2%

- Multi-Platform: Customers are engaged on
social networks, web and email

10
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Leaderboards Your Friends

i JNetens 1773870
2 . LauraM 1642030
3 ﬂ IaB 15597.40
o N AiceH 1347840

ot 13266.30

e ’ Jessica J 0.00
= m Justin M 0.00

ﬂ Jenee-Maree N 0.00
9 Lesley K 0.00

Invite more friends to play with youl

Recent Activity Your Friends

Am uniocked the Home Run badge

@ "°""4“"" 7

Face

Alice uniocked the Triple badge

6 Saver Days

8 friends
o0 how your savings compare
4 Saver Days
How do | collect Saver Days?

(") 7 badges

K See ail of your badges

17738 Total Points
How do | sam mare points?

Daily Challenge

Save with LED holiday lights

Switch to LED holiday ighting to use less
electricity

1 completed this!

Your Last Few Days  view rerorrs »

Excel at the challenge

0\\

Back

Collect "Saver Days"
Saver Days are your ticket to winning prizes! Collect one
every day you're in the top 25%

Increase your score
Score up to 100 points per day for saving. See how you
stack up against others

o -

f/SAN DIEG®

0.6 kowh

600 pm apr29 6:00 am

6:00 pm Apr 30

©2013 simple Energy nc. A rghts reserved.

Al 10 their respective owners. Some materials used under license, with all

by R Terms of Use Privacy Polky Contest Rules. Frequenty Asked

Questions.

- ‘||||‘

Hourty  Daily  Monthly

6:00 am 6:00 pm

e missing data and shoukd not

S0%

e

How to score points

.

4

Back

By saving energy
We calculate your energy savings compared to your usage
last year on similar weather days

By inviting your friends

Earn up to 5 points per friend that you get to sign up for the
Challenge.

° -

How to win prizes

A

Fs

Back

Daily Prizes
Every day you collect a Saver Day you'll have a chance to
win a gift card.

Monthly Prizes
Every month we'll enter your Saver Days into a drawing for
your chance to win an iPad.

. G
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energy challenge

Check out your progress in the
Energy Challenge

DEC 02 DEC 03 DECO4  DECOS DECO6  DECO7 DEC 08

o O O ¢ o0 o

Learn mo

@ Days youused less energy than similar households

@) saver day collected

Your acheviements this week

2 12

TOTAL BADGES

3,165
(o porns

SAVER DAYS

Invite friends to the Energy
Challenge today! The more
friends you invite the greater
your chances of winning.

Earn a prize entry for every three
friends you invite and for every
accepted invitation through
February 18, 2013.

Invite friends now

Time is running out. Invite
friends today.
Share the Energy Challenge now with just three

friends and you could win big.

Earn a prize entry for every three friends you
invite and for every accepted invitation
through February 18, 2013.

I'wantin, justin time
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Community Experience s

Home Leaderboards Schools Reports @ Saver Days - E ~

Leaderboards . — =
Roosevelt Middle 2012 Winning San Diego Schools

First Prize: Pacific Beach Middle School - $5,000

Your Leaderboards
Second Prize: Creative Performing Media Arts - $3,000

225%

Schools Enroliment Goal

B Albert Einstein Middle School - s

@ Pacific Beach Middle School : 57%

29%

Creative Performing Media Arts
u High Tech Middle School D B 2%

i '] Roosevelt Middle School E s

B Montgomery Middle School 224

\W YMCA Youth & Family Services shared a link
=~ October 22

Jerry Sanders @MayorSande

Are you up to the challenge of saving energy & supporting your
Ui School Dot resents. S up, o anerdyamd 'sdschools middle school? Sign up:
you have the opportunity to win prizes for your household SdenergyCha”enge.CO m/#sdenergycha” .

and for a SDUSD middle school of your choice!

We're partnering with SDG&E for the San Diego Energy

San Diego Energy Challenge - Save Energy &
Win Prizes! Sign Up Now! Presented by SDG&E
and Simple En

sdenergychallenge.com

Save Energy & Help SDUSD Middle Schools Earn Cash Prizes

SDG&E is currently sponsoring the San Diego Energy Challenge contest. Through San Diego Energy
Challenge, San Diego Unified School District (SDUSD) area residents are eligible to lower their bills
and earn a bill credit on Reduce Your Use days, while simultaneously competing to raise money for
the local middle school of their choice. Sign up for the program today to help our middle schools win
cash grants!

Unlike - Comment - Share 211

& You like this.

San Diego Energy Challenge Thanks so much for helping
/. us get the word out about our energy savings competition
sponsored by San Diego Gas & Electric |
November 1 at 4:22pm - Like 12
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rives Results

Load Reduction

2357
\
U\t
20% o se€
o 0(\
e 2V
15%
10% 8.7%
5%
5% 3.9%
Not Measureable - -
0%
Not-Enrolled in All SD Energy RYU Alerts RYU Alerts + RYU Alerts + A/C
Alerts Challenge SD Energy Challenge Cylcling

Note: San Diego Energy Challenge results are incremental to an approximate 6% behavioral conservation
Reduce Your Use (RYU) is SDG&E’s Peak Time Rebate Program (PTR)

13
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Manage-Act-Save
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ENGAGE = Customer Analytics Platform | .= R
Analyze, segment and micro-target customers with |

focused messaging and will analyze customer — oo, [
response trends to integrate continuous learning... N ' 4

Introducing a whole new
ENLIGHTEN = Energy Insights Reports ===
Deliver customized (weekly) email or (monthly)
paper reports to targeted customers that include
relevant tips and offers they would expect to get
from their trusted energy advisor...

Energy Insights

ENTERTAIN = Gamification Platform —

Facilitate a number of strategies to increase

customer interest in learning about energy use L

including competition, badges, neighbor and Products&Serdces

historical comparisons, chances for drawings and s S

rewards for actions... @—@
@ =

Privacy Questions?
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..........................................

Energy NESEiEEE M
- r
gratulations! You're in the top
Insiahts
onergy. Mantain y d this month
i 0 ways to oo - Y

.......

Actions &
Points

_ 21,014
R : Badges & Points Available om

15
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............................................

Thank You

Questions?

Ted Reguly
858-954-8653
treguly@semprautilities.com




