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Oregon Food Bank accepting fridge-recycling incentives  
as donations for three months  oregonlive.com 

How Energy Trust Makes recycling  
a real cool deal Sustainable Business Oregon 



Campaign Results 



Media coverage 
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Incentives Donated 

5/01/13 – 7/31/13 

7% Donated   
 over $13,000 / 39,000 meals 



Key Take Aways 
 



Challenges 
•  Mature offer 
•  Other Food 
Bank  promotions 
•  Media events 

 
 



Lessons Learned 

•  Community 
partnerships 
•  Expansion plan 
•  Call training 
•  Digital advertising 
•  Internal 
communication 
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