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Really? Skiing Is Already So Fun!

* Here is my husband
enjoying a day at Vail ...
= ... with me and my friend
= [t's OK if you snowboard




But Could It Be Even More Fun?
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ﬂ Capture Connect“'Share N

View & Download Your Photos Activate Your FREE EpicMix Account Today

Get Your Mix. Unlimited Photos for $30. | 'Jj/ ‘ Go Play! Track Vertical Feet. Earn Pins. Share Photos.
All Images. All Season. All Resorts. & | NEW! Race Against Lindsey Vonn with EpicMix Racing.

View Now Activate Now Returning EpicMix Member? Log In

Source: Vail Resorts

EpicMix tracks vertical feet covered per day, automatically posts
photos to social media accounts, and allows virtual racing

against Olympian Lindsey Vonn. E
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Quick Background on EpicMix

* Vail Resorts originally
Installed radio frequency
ID scanners on lifts to help
skiers keep their hands "
warm k.

= Once It had all this data, k ey
the company started to TN i
wonder what else it
could do with it ...

* Enter: an innovative
platform for customer
experience and marketing! E

WWW.esource.com © 2013 E Source



Why Is EpicMix So Effective?

* [nteresting: visual data
» Easy: automatic and instant - .
= Social: leverages a network

See yourself on the EpicMix Leaderboard. Simply activate your EpicMix account and update your
settings to Share Socially. You can share your pins, photos, race medals and check-ins manually or
aaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaa

This set of features: | e
" Improves customer il el
satisfaction and loyalty 2 é ccccc e
= Empowers customers to W om0 - v [
promote the company = o gp o [ = o
 Supports customer 2B

experience and marketing!
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Interesting: Make Data Meaningful

Information in context!

= |5 10,000 feet a lot?

= Which lift did | ride most? ~ M - W&t &1 3 HB- &

« How does this season ~ wr w0 o x5 s
compare to last year’s? | | | |

makes numbers matter,

Using data to tell a story 4 K
Improving customer nr
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Easy: Automatic, Real-Time Updates

Updates without uploads B Novermor 27, 201 v Eic ix @

. PhOtOS autOmatlca”y post Had a great time at Breckenridge yesterday! o
* Available the same day .

= NO need to remember a
login for a new system

Remove barriers to entry
So it’s easy for your
customers to participate.

e

Like - Comment - Share 23 33

Courtesy: Beth Hartman
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Social: Leverage Network Effects

Create viral marketing
* Many-to-many model
= Exponential exposure

* Encourages new
customers to join

Research shows that
people are several times
more likely to believe a
friend’s recommendation.

) EpicMix “epicmix
X

Snow.com  snowdotcom 15 Feb
Feeling particularly saucy on the chairlift? Here are a few chairlift
pickup lines you might enjoy: bit.ly/ztqi2v

13 Retweeted by bethhartman

Snow Report TV  SnowReportTV 14 F.;,N
Damn, | wish | had these earlier buzz.snow.com/channels/buzz_...

via @epicmix @bethhartman

131 Retweeted by bethhartman

< In reply to EpicMix

14 Feb :

Need pick up lines? Check out these gems by @bethhartman our
very own version of Hitch! #EpicMixisForLovers
buzz.snow.com/channels/buzz_...

13 Retweeted by bethhartman

bethhartman  bethhartman 14 Feb

N @MillerJonathanD I'm gonna give you my number. Let's see if | can
9 find it... you're gonna get pushy, forget about it!

imdb.com/title/tt010968...
< In reply to Jonathan Miller

bethhartman  bethhartman 14 Feb

Ve @daveheal me! nadav is out of town :)

¥ < In reply to Dave Heal

bethhartman  bethhartman 14 Feb

N If you're @breckenridgemtn today earn the @epicmix Ski Heart pin &

try one of these #chairliftpickuplines #valentines
huzz_snow_com/channals/buzz .

Source: Vail Resorts
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A Word on Word-of-Mouth Marketing

= Word-of-mouth marketing = Ineffective marketing
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Soclal Media Management: Defensive

Source: photomedia
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Can Energy Learn From EpicMix?

The energy industry has tons of data. Can it be:
* Interesting:. Why does energy use matter?

= Easy: Where can data appear automatically?

= Social: How can sharing and comparing occur?

The Green Button




Interesting: Make Data Meaningful

= Comparisons with peers

facebook

= Translation to dollars TP S

= Trends over time ]
OPGWER iac .

Save energy with your friends.

Think about how kilowatt- e e

hours matter to people! .

Translate energy use into

points, awards, and more. = v
EpicMix example: pins

and badges for each lift
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Easy: Automatic, Real-Time Updates

» Text-messaging systems
* Mobile platforms
» Social updates

Allow your customers to
get automatic alerts on the
channels they prefer.

EpicMix example: daily
social posts, not monthly
paper reports
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Social: Leverage Network Effects

* [nvite friends to play

* Encourage shared stories

Crreiniefirie) noW Uilliias Snlefic)s SuUsionmSrs

[ | P rOVi d e u n i q u e reward S We use social networks and game mechanics to motivate people to save energy,

making it Social, Fun, and Simple.™

Empower your customers
to share their energy
success stories socially.

EpicMix example: photos
and more posted online;
also, Epic Racers!
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Utilities Are Starting to Catch On

» Facebook games

* Promoting products on
social media Win Prizes by Saving Energy.

Sg up now to co pEte aga StyOU ends and save B!OUQ t to you by SDG&E

/ #7 SAN DIEG®

\energy challenge

Connect Utility Save Energy Win Prizes!

VOLT OF KNOWLEDGE ot T

ATRIVIA GAME

Play with Friends, Family, or the world
to save the most energy.

g Ve B
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12
G._7 Gift Carg
1234] 1234 55 129

THE POWER OF TRIVIA @2 XcelEnergy P

Source: Xcel Energy Source: San Diego Gas & Electric
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Thanks for Your Time!

= Long journey, fun times!
= Worth the effort

= | look forward to your
guestions

- . \'\' -
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Courtesy: Beth Hartman
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For More Information

Beth Hartman

Senior Research Associate, Customer Experience &
Marketing, E Source

303-345-9111 beth hartman@esource.com

Have a question? Ask our experts: www.esource.com/question E
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