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Community-based 
Social Marketing

 Integrate into community

 Build trust

 Create virality among community 
members
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So…what did we do?
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Smart Energy Challenge Engagement and Loyalty Website



6

Website Activities (+ Featured Activities)

Saving Energy/Featured Activities

Get a free do-it-yourself energy 

savings kit

Schedule a Smart Home Analysis

Sign up for eServices

Visit you Smart Energy portal
Social 

“Share”

Like us on 

Facebook

Follow us on 

Twitter

Refer a 

friend

My Consumers Energy

Enter Account Number

Sign up for eServices

Be in the Know – Sign up to 

receive the eNewsletter

Learn

Take a poll

Trivia

Find out how you can benefit 

from a smart grid

Game

Videos

Lighting Program

ENERGY STAR Appliances

Lighting App

Commercial and Industrial 

Programs

Act

Online Home Energy Analyzer

Appliance Recycling

Living Room Mission

Building Science mission

Kitchen Mission

Lighting Mission

Laundry Room Mission

Take the pledge to save energy
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Example Activities and Rewards Catalog

Trivia

Games

Rewards
Catalog



8

Promo Codes 
EARN POINTS FOR ATTENDING EVENTS, VISITING YOUR SMART ENERGY PORTAL, GOING ON A SCAVENGER HUNT

Enter your code to receive your coins
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Non-profit Organization Challenge

 Friendly competition

 Quick integration into community

 Prizes for the organizations that 
garnered the most point 
donations
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Outreach Events
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Marketing
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Results
CUMULATIVE REGISTRATIONS
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Results
ANALYTICS

Website Analytics

Average time spent per 
login

10 min 18 sec

Logins per registrant 6.56

Email opt-in rate 32.5%

Refer a friend emails 7,929

DIY kits redeemed 908

Smart Home Analyses 
performed

189

Visits to Smart Energy 
portal (smart meter 
data)

494

Total promo codes 
entered for points

3,818

Rewards redeemed 1,101

49%

5%

30%

12%
4%

How did participants find out?

Consumers Energy eBlast

Bill insert

Friend/Family/Org/Social Media

Outreach Event

Other
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