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To make energy matter, 
we have to make energy 

 

human 
 



Acknowledge me 
 
Invite and inspire me 
 
Engage me 



ENERGY STAR®  
Lighting, Products & Appliances 

Home Performance 



Why is buying the right bulb 

so difficult? 
 



Shopping cart ad 



“Bulbologist” Button 
Certification window cling 



 
75% 

 
  

of microsite traffic is 
from mobile users, 

31,212 visits overall 

!
!

17%!
 	



Increase in 
stores with POP!

 
  

14,000,000+  
impressions 

 
602 

 
  

retailers trained and 
armed with new 

materials	





Appliance stickers 



Pocket guide 





 

18,164 
  microsite visits 

 
  

Over 20 million 
impressions 

86%  
new visitors to the 

microsite 
  

289 
retailers trained 



What matters to 

homeowners? 



I am a Difference Maker doing my part to make 
the world better, starting in my home.  

 

I am a Controller and lowering my energy costs is 
important to me. It makes me feel good to know I have the 
power to make choices that positively impact the world and 
reduce my bills.  
 

I am a Creature of Comfort. Being cool on a 
warm day and warm on a cold winter’s night is my reason for 
making my home more energy efficient.  
 



Watch here:  https://www.youtube.com/
playlist?list=PLNs7tyvrkK1U-
CvVVme0HTssoMj90aODg  









 
251% 

 
  

Increase in website 
KPIs 

Find a Contractor, Apply Online 
& Application Downloads 

 

6,546 
  

Leads from 
marketing alone 

 
  

140,000+  
visits to campaign 

microsite 
 

 
3.7 million 

video views 

  


