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What is the key to success

for customer engagement CONSUMER
in smart meter deployments? TRUST.
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Canvassing
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Blue Planet
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Design content
and messaging
that is consistent,
but distinct from
the utility’s.




BRAND IDENTITY FAIL!
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“Miso Smart Makes a Speedy Delivery”




CHALLENGES

1. Language/culture barriers
2. Access to secured buildings during

canvasing
3. Skepticism about utility’s intentions

4. Lack of interest




WHAT WORKED

People listened because we were a
recognized third party.

Face-to-face interaction encouraged
trust.

Images and illustrations help
communicate visually.

Participation by other third parties at
the coffee hours allowed customers to
get multiple perspectives.




Less than .5% deferral rate!
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