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Broccoli or Ice Cream?
What Drives Energy Savings?

Cynthia M. Trottier
Public Service of New Hampshire
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Broccoli?

“Comparison is a thief of joy.”

Theodore Roosevelt
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Help Save Our Planet!

78% of guests who have stayed in this room, yes, your room
reuse their towels. If vou want to do vour share in saving our

planet, please hang your towels for reuse.

The Giant Panda thanks vou.




Ice Cream?
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When no one’s watching

“Always remember: If you're alone
in the kitchen and you drop the
lamb, you can always just pick it

up. Who's going to know?”
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... now what?

| love New York

* Virginia is for lovers
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PSNH Test

50%

Comparison

aka “intrinsic motivation”

50%

Rewards
aka “extrinsic motivation”

Intrinsic motivation =
Interest in the behavior itself

Normative Home Energy Reports
Compare customers to similar homes to
provide energy use context
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Extrinsic motivation =
Interest in the behavior does not exist
without the reward

Rewards Home Energy Reports s
Rewards for saving energy month-on-.
month over the previous year

Customers received only rewards to isc
effect 'f e



Pilot Program Design

25,000 HH pilot, split into a normative track
and a rewards track

Normative Track

Test Group
25,000

Control Group
25,000

Ear 1;)’1 nts for every kWh
you save and get rewarded

All resuits for both test groups will be

evaluated against the control group. Results &5 . m
will be verified by an independent 3™ party. o2 i | e
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PSNH’s Home Energy Repo

Last 3 Months Neighbor Comparison | You used 16% less electricity than your efficient neighbors.

How 're doing:
You 923 kWh* you's doing
Efficient Neighbors 1,006 » |GREAT @ ©
Good
All Nelghbors 1,925

More than average

* kWh: A 100-Watt bulb burning for 10 hours uses 1 kilowatt-hour.

Who are your Neighbors? W All Neighbors: Approximately 100 occupled, W Efficient Neighbors: The most efficlent
Y g nearby homes that are similar in size to yours 20 percent from the “All Melghbors® group
(avg 1,963 sq fh)

Personal Comparison

How you're doing compared to last year:

4,180 kWh*
2,881 kWh In 2013 you used 29% less
electricity than in 2012.
+ You're on pace to use less in 2014.
@® =
_.Youm You Looking for ways to savt_e
JAN - DEC 2012 JAN - DEC 2013 even more this year? Visit

www.psnh.com/savings

* KWh: A 100-Watt bulb buming for 10 hours uses
1 kilowatt-hour.
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I ‘Schedule your Home Energy Audit
Letus e you sy smargy s s e manapin e s
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Fora il st o nergy sming e
e for puches, inciudng b o
Pk Somce o HewHampstre.
8 psnh.com/savings:
NAME OF CUSTOMER
Personal Comparisan
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You hava 150 fewards points |_£_

already. Don't lose them! e

Yo 150 poris wh expre Fyou ot i p ot e o F
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The Results
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High-value action ...

You have 150 rewards points | A '
already. Don’t lose them! _ VolBirion

Your 150 points will expire if you don’t sign up for the
Public Service of New Hampshire rewards program.

STARBUCHKS[=.Y:41]

Don't lose your first 150 points: Redeem them today! Visit www.psnhenergyreporis.com.
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Great engagement...

Email Open Rates Email Click Through Web Portal Login Rate

16% 7.90%

50%

20%

2%
Utility Industry Rewards Emails Utility Industry Rewards Emails
Average Average

Comparison
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How many created online accounts?

m Rewards ™ Comparison
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And yet ...

Rewards
B Comparison

Avg. Time on Site
(Rewards vs. Comparison)

2:15
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So what drives energy savings? lq. !
2 S ©

* In the long run, neighbor comparison is a better
motivator to save energy than rewards.

 However, rewards can drive engagement and high-value
actions.

* Both work.
e ...and yes, there is broccoli-flavored ice cream.
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