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Driving Energy Savings
& Participation in your
Community

Samantha Sojka, Eversource
Lisa Sarubbi, The United llluminating Company




Becoming a Clean Energy Community is as
easyas 1, 2,3

1. Commit to “Clean Energy Communities
Municipal Pledge”

2. Pledge to make a 20% Energy Reduction in
Municipal and Board of Ed buildings.

3. Create a Municipal Action Plan a strategy to
achieve energy savings and goals

energ ize
CONNECTICUT Q:T




How We Deliver




90% and Growing Statewide Participation
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Star Performer — Bloomfield,

BELOOMFIELD

Town Receives $10,000 Energy Grant

By STEVEN GOODE
spoodsBiomrant com

BLOOMFIELD — By going grom, the
ot |8 etting soeme groen,

Energize Connectiout, the sttewide
comsortium promaoting energy effidency,
has pwarded the town o S10,000 “Bright
Ideas” grant through is Clesn Emergy
(S ommim s progrm.

The teamn, one of 60 in the swte
ppnmpql:u'lgln’lh: program, is the first o

rﬂ'mnhr
lified for the award by
m.n:hirg n an points exrmed by
having residents and businesses partic-

pute in state Enengy Efficdency Fund
progrmTs. such as Home Ene
Solutions, Smnll Business Energe A
vanbge or Retro Commdssioning are
destgmed tohelp peaple and businesses use
ENETEY more ienthy.
Sarah Meyer, senior program adminis-

trutor for Comnecticut & Powver, said
Bloomfield, which joined the progrm in
April D2 enrmed dlm points by participat-

g in an enéngy ssessment prigraom for
residents.

Meyer said that points earned by
apply
o enrni

Tolliy
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feld Conservation, nrel Ermviron-
ment Commiftes, sasd grant will be
used tn conduct an energy sadit of scveral
o b I imes.

John Lawlos, director of public 'A‘Df‘rL‘..
saiid the trwm alrendy has contracted with

an enegy services firm to conduct sudits
wt town hall, both public libraries, the
p-ohcedapmm: ani 330 Park Ave,

=1 lenorw fromn bookdng in our buaildings
dlnl there are some things wnmg™ Lawlor

tmlnr said he mpects the audit o be

Eaidanmorancom

>




Successful Campaign Components

—1— @he Hartford Courant
PR/Positive Media

Town Wide | . resisn 7% etua
Mailings ss T S m Grassroots
' Outreach

Strong Communlty
Relations Canvassing



Town Profile: Bloomfield

Residential Business & Municipal
homes accounts
30 % 22 %
participation participation
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Points

S10K
Bright
Idea
Grant




Verifying Program Impact
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Energize Your Communities

Program Materials

EnergizeCT.com Clean Energy Communities
WWW.eversource.com Eversource
www.uinet.com United llluminating

Database of State/Fed Incentives for Energy:
www.DSIREUSA.org

Bench Marking a Municipality 101:
www.energystar.gov/buildings

Example of a Clean Energy Community: Stamford, CT
www.sustainablestamford.com
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Questions?

Samantha Sojka
Samantha.Sojka@eversource.com
Eversource

Lisa Sarubbi
Lisa.Sarubbi@uinet.com
The United llluminating Company
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